Everybody loves me: self-evaluations and metaperceptions of dating popularity.
A limitation of most comparative bias studies is that they lack an objective criterion against which to assess the accuracy of self-evaluations. Furthermore, comparisons are usually made with large populations or "average peers" rather than specific others. To assess the robustness of self-enhancement when strong reality constraints are imposed, we created a video dating paradigm in which participants made profiles that they believed would be evaluated by opposite-sex peers. Blocks of seven profiles were created, and participants ranked their own profiles and estimated how others who viewed their videos would rank them (metaperceptions). Each actor was yoked to one observer who saw and ranked the same block of profiles. Despite the presence of an external reality check, participants in all three studies evinced strong self-enhancement tendencies as measured in self-rankings and metaperception judgments that exceeded those provided by observers.